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eMarketing

E-mail marketing is one of the most effective ways to keep in touch with customers. It is generally cost-effective, and if
done properly, can help build brand awareness and loyalty. At a typical cost of only a few cents per message, it’s a bargain
compared to traditional direct mail at $1 or more per piece. In addition, response rates on e-mail marketing are strong,
ranging from five to 35% depending on the industry and for mat. Response rates for traditional mail average in the 1-3%
range.

One of the benefits of email marketing is the demographic infor mation that customers provide when signing up for your
email newsletter. Discovering who your customers really are -- age, gender, income and special interests, for example --
can help you target your products and services to their needs. Points to consider when creating your email newsletter :

HTML vs. plain text: Response rates for HTML newsletters are generally far higher than plain text, and graphics and col-
ors tend to make the publications look far more professional. The downside is that HTML email is slower to download, and
some email providers may screen out HTML email.

Provide incentive to subscribe: Adver tise the benefits of receiving your newsletter to get customers to sign up for your
newsletter, such as helpful tips, infor mative content or early notification of special offers or campaigns.

Don’t just sell: Many studies suggest that email newsletters are read far more carefully when they offer infor mation that is
useful to the customers’ lives rather than merely selling products and services. Helpful tips, engaging content and humor
are often expected to accompany email newsletters.

Limit questions: As each demographic question you ask may reduce the number of customers signing up, it’s best to
limit the amount of infor mation you solicit or give customers the option of skipping the questionnaire.

Establishing a Web Presence

Even if you choose not to sell your goods or services online, a business web site can be a virtual marketing brochure that
you can update on demand with little or no cost. Your presence on the Internet can be a useful marketing tool by providing
richer pre-sale infor mation or post-sale support and service. This might temporar ily differentiate your product or service
from your competitors’. E-marketing has lessened the disadvantage that small businesses have faced for years when
competing with larger businesses.

E-Commerce has redefined the marketplace, altered business strategies, and allowed global competition between local
businesses. The term electronic commerce has evolved from meaning simply electronic shopping to representing all
aspects of business and market processes enabled by the Internet and other digital technologies.

Today’s business emphasis is on e-commerce -- rapid electronic interactions enabled by the Internet and other connected
computer and telephone networ ks. Many small businesses assume that the Internet has little value to them because they
feel that their product or service cannot be easily sold online. But inexpensive infor mation processing and electronic media
can help most small businesses provide better, faster customer service and communication.
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BLOGS – FindLaw Blogs present timely news that has 

real-life implications, deliver important information 

and discuss law-related entertainment. 

FINDLAW ANSWERS – A vibrant, interactive online 

community where everyday people can ask legal 

questions and get real-time answers from legal  

professionals and others with similar experiences.

NEWS & NEWSLETTERS – Updated throughout the 

day and night and covering a wide range of legal 

topics, FindLaw.com’s News page presents current 

legal news, keeping people informed and educated.

FIND A LAWYER – An easy-to-search database 

of more than one million lawyers and law firms. It 

provides detailed information, enabling people to 

contact a qualified lawyer when they are ready.

DO-IT-YOURSELF FORMS & CONTRACTS – FindLaw.

com provides accurate legal documents for common 

legal matters. Choose from a library of easy-to-use, 

low-cost, accurate legal forms for everyday legal issues.

FINDLAW VIDEO – On FindLaw.com, you’ll find an 

online directory of more than 1,500 short videos 

dedicated exclusively to legal topics and attorney and  

law firm profiles.   

Connect With Us
FindLaw.com has an entire social media team 

dedicated to providing our users with as many 

options as possible to join, participate in, and learn 

from the FindLaw community. Some of the  social 

key channels are the following:

 

•	 FindLaw for Consumers on Facebook 

Making the law easy to access with interactive 

legal updates aimed at starting conversations, 

informing followers of their legal rights and 

providing a forum for questions and resources 

 

•	 @FindLawConsumer on Twitter 

Tweeting interesting, entertaining and  

informative legal news everyday 
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